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General Media Conventions
Codes and Conventions
System of signs to help create meaning.
Symbolic Codes
Setting, mise-en-scene, acting, colour
Technical Codes
Camerawork, editing, audio, lighting,
Written Codes
Print language, spoken language.
Conventions
Form conventions, story conventions, genre 
conventions. 
Genre
The TV or Film type
Hybridity
Combination of three genres
Intertextuality
The process by which meanings from one text 
becomes part of, or refer to another. 
Character types
Propps, protagonist, binary oppositions within the 
TV show. Knowledge Organiser:


CSP Television & Film


Media Audiences
Mode of address
The way a media product ‘speaks’ to its audience.
Demographics
The characteristics and make-up of a sample of the 
population, eg age, gender, nationality.
Active audience
Audiences that, rather than sitting passively in front of a 
media product, positively interact with what they are 
seeing and hearing
Passive audience
An audience that just observe events rather than actively 
respond to it. 
NRS: Social Demographic Scale 
A system of demographic classification used in the UK. 
Psychographic Demographic
Information based on audiences habits, hobbies and 
values. 
Uses & Gratification Theory
An approach to understanding why and how people 
actively seek out specific media to satisfy specific needs. 


Media Industries
Production Company
A company that produces films and television shows.
Production Budget
Production budget calculates the number of units the production company create the Film or 
TV show. 
BBC
British Broadcasting Company 
BBFC
British Board of Film Classification


Media Representation
Femininity
A set of attributes, behaviours, and roles associated with girls and women. 
Masculinity
Possession of qualities traditionally associated with men; handsome, muscled, driven
Social groups 
Upper, Middle, Lower class social groups represented within the TV show.
Fantasy Genre
How is this represented within Class & Dr Who?
Stereotypes
A widely held but fixed and oversimplified image of idea of a particular type of person. 
Teenagers
How are teenagers represented in Dr Who and Class?


Historical, Social and Cultural Contexts
Dr Who v’s Class
How do both the shows reflect society and culture at the time of 
production? Similarities and differences between these shows in 
terms of when they were produced?
BBC3
Online viewing platform only
BBC
First channel on British Television
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General Media Conventions
Codes and Conventions
System of signs to help create meaning.
Symbolic Codes
Setting, mise-en-scene, acting, colour
Technical Codes
Camerawork, editing, audio, lighting,
Written Codes
Print language, spoken language.
Conventions
Form conventions, story conventions, genre 
conventions. 
Genre
A style or category of art, music or literature. 
Narrative Structure
The order and the manner in which a 
narrative is presented to the reader, listener 
or viewer. 
Intertextuality
The process by which meanings from one text 
becomes part of, or refer to another. 
Character types
Propps, protagonist, binary oppositions within 
the TV show.
Messages, Values & Beliefs
System of ideas.


Knowledge Organiser:
CSP Advertising & Marketing


Media Audiences
Mode of address
The way a media product ‘speaks’ to its audience.
Demographics
The characteristics and make-up of a sample of the 
population, eg age, gender, nationality.
Active audience
Audiences that, rather than sitting passively in front of a 
media product, positively interact with what they are 
seeing and hearing
Passive audience
An audience that just observe events rather than actively 
respond to it. 
NRS: Social Demographic Scale 
A system of demographic classification used in the UK. 
Psychographic Demographic
Information based on audiences habits, hobbies and 
values. 
Uses & Gratification Theory
An approach to understanding why and how people 
actively seek out specific media to satisfy specific needs. 


Media Representation
Femininity
A set of attributes, behaviours, and roles associated with girls and women. 
Masculinity
Possession of qualities traditionally associated with men; handsome, muscled, 
driven
Social groups 
Upper, Middle, Lower class social groups represented within the TV show.
Stereotypes
A widely held but fixed and oversimplified image of idea of a particular type of 
person. 


Historical, Social and Cultural Contexts
NHS Advert
Raises issues about the social function of some 
promotional products and the impact they can have on 
behaviour, attitudes and beliefs. 
Galaxy Advert
Understand the powerful influence of changing social 
values and beliefs on advertisements. 
OMO Advert
How political changes played a role in the developments 
that have made this advertisements seem outdated and 
unusual, especially in terms of gender representation. 
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General Media Conventions
Home page
The first page of a website that a user will access 
at a web address. The home page usually 
contains navigation links to the other pages of the 
website.
Banner
Usually found across the top of the page. They 
are also known as ‘sky scrapers’. Typically contain 
adverts or links to products or services
Drop down Menu
Normally have an arrow at the end of a box. You 
click on the arrow and see a list of options; 
making a choice of where to go next
Emerging media
The communication that occurs through digital 
technology and new platforms with interactive 
elements, for example podcasts, social media etc.
Below the line advertising
An advertising strategy where the product is 
promoted on platforms other than radio, 
television, billboards, print and film.
Blog
A website or web page often created by an 
individual or small group which is regularly 
updated, often written in an informal, 
conversational style.
Brand identity
The image that a brand projects and the 
associations the audience then make with the 
brand.
Convergence
The coming together of technologies and 
institutions to create a new product or media 
experience. This is often facilitated by digital 
technologies ie smartphones bring together the 
facility to performs different functions such as 
internet browsing, playing music, taking 
photographs, watching video content etc.


Knowledge Organiser:
CSP Online, Social & Participatory 


Media


Media Audiences
Mode of address
The way a media product ‘speaks’ to its audience.
Demographics
The characteristics and make-up of a sample of the population, 
eg age, gender, nationality.
Active audience
Audiences that, rather than sitting passively in front of a media 
product, positively interact with what they are seeing and 
hearing
Passive audience
An audience that just observe events rather than actively 
respond to it. 
NRS: Social Demographic Scale 
A system of demographic classification used in the UK. 
Psychographic Demographic
Information based on audiences habits, hobbies and values. 


Media Industries
Commercial brand
A brand distinguishes an organisation or product from its rivals.
Online presence
Individual that can be found via an online search. 
PEGI
Pans European Game Information


Media Representation
Femininity
A set of attributes, behaviours, and roles associated with girls 
and women. 
Masculinity
Possession of qualities traditionally associated with men; 
handsome, muscled, driven
Social groups 
Upper, Middle, Lower class social groups represented within the 
game


Historical, Social and Cultural Contexts
Kim Kardashian
The emergence of Kim Kardashian as a cultural phenomenon 
Lara Croft
The emergence of Lara Croft as a commercial brand
Zoella
How she has emerged as an important cultural and commercial influence. 


Media language
Character types
Propps, protagonist, binary oppositions within the video games.
Technical Codes
Signs which create meaning. How does Zoella use these in her vlogs?
Semiotics
Signs that help create a brand.
Settings
The environment where the video game is set. 
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General Media Conventions
Date line
A line that shows the date that a media 
publication/article was written/first published.
Anchorage
The text (copy) that fixes (anchors) an image and 
its meaning.
Headline
The text, usually in larger font, at the top of a 
page or article in a newspaper or article, 
indicating what the content is to the reader.
Font
The style and size of text characters on the 
printed page or screen.
House style
The overall design style of a newspaper, website 
or magazine. This might include font, colour
scheme and layout. 
Brand
A type of product that is manufactured and 
marketed under a particular name, logo and 
design.
Cross-head
Words used as a title or sub-heading to break up 
text in a newspaper or magazine.
By-line
The printed line of text in a newspaper/magazine 
that names the writer of an article.
Convergence
The merge of previous media technologies and 
media forms due to digitalisation. 


Knowledge Organiser:
CSP Print: Newspapers & Magazines 


Media Audiences
Mode of address
The way a media product ‘speaks’ to its audience.
Niche audience/market
A relatively small segment of an audience with specific tastes 
and interests.
Audience positioning
Each media text that is constructed to position its intended 
audience in a particular place and to respond in a certain way to 
it.
Demographics
The characteristics and make-up of a sample of the population, 
eg age, gender, nationality.
Preferred reading
The interpretation of a media text that the producers intended 
the audience to have.
Active audience
Audiences that, rather than sitting passively in front of a media 
product, positively interact with what they are seeing and 
hearing
Passive audience
An audience that just observe events rather than actively 
respond to it. 
NRS: Social Demographic Scale 
A system of demographic classification used in the UK. 
Media Representations
Social groups 
Upper, Middle, Lower class social groups represented within the 
newspaper or magazine.
Issues and events
Different issues and events featured in the news article. How 
they convey point of view, messages , values and beliefs. 
Media industries
Market position:
Consumer’s perception of the product in relation to competing 
brands or products
Circulation figures: 
Circulation figures is the number of copies it distributes on an 
average day.
Ownership: Who owns the newspaper or magazine. 


Social, Political and Cultural Contexts
Freedom of press
Freedom of the media to communicate and 
express freely.
Political context
Reflects the political stance the newspaper or 
magazine has. 
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General Media Conventions
Codes and Conventions
System of signs to help create meaning.
Symbolic Codes
Setting, mise-en-scene, acting, colour
Technical Codes
Camerawork, editing, audio, lighting,
Written Codes
Print language, spoken language.
Conventions
Form conventions, story conventions, genre 
conventions. 
Genre
The music type
Character types
Propps, protagonist, binary oppositions within 
the TV show.


Knowledge 
Organiser:
CSP Radio 


& Music 
Videos


Media Audiences
Mode of address
The way a media product ‘speaks’ to its audience.
Demographics
The characteristics and make-up of a sample of the 
population, eg age, gender, nationality.
Active audience
Audiences that, rather than sitting passively in front of a 
media product, positively interact with what they are 
seeing and hearing
Passive audience
An audience that just observe events rather than actively 
respond to it. 
NRS: Social Demographic Scale 
A system of demographic classification used in the UK. 
Psychographic Demographic
Information based on audiences habits, hobbies and 
values. 
Uses & Gratification Theory
An approach to understanding why and how people 
actively seek out specific media to satisfy specific needs. 


Media Industries
Production Company
A company that produces the radio show or music video
Syco
Simon Cowells record company
BBC
British Broadcasting Company 
BBFC
British Board of Film Classification
Apple
American multinational technology company. 


Historical, Social and Cultural 
Contexts
One Direction: 
Looking at Pop Music and Boy Bands, tv
reality show winners versus the 
supposedly ‘authentic’ indie bands and 
rap artists. 
Artic Monkeys: 
Compare to key events of popular music 
such as the Beatles forming their own 
record label and the rejection of stadium 
and pomp rock by the punk explosion.
Tony Blackburn: 
Roles of radio in an online landscape 
drawing comparison to Apple Beats 1 
Radio and other streaming services.
Beats 1 Radio:
Contrast to the launch of Radio 1 and the 
understanding of historical development 
of radio. 
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